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MACRO TRENDS, CONSUMER SHIFTS, AND MARKETING
THE WESTFIELD BRAND IN A CHANGING RETAIL WORLD
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GLOBAL MARKET MACRO TRENDS
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25 ‘;study “Shopping Centers: America’s First and Foremost Marketplace

~F Chrrstopher Hanna Salon, Sydney




BUY NOW

Digital Disruption
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Source: European B2C Ecommerce Repor
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87% of all UK retail sales touch a store

Source: Forrester research \‘;’ ﬂ |
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-~ “The more disassociated we are frouy éach other, the more
we seek out an environment that: fosters physical
.k mteract:ons 400

‘ .

John Speck, Urban Planner,
Speck & Associates \
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CHANGING CONSUMERS
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“We’re not competitor obsessed,
we are customer obsessed.
We start with what the customer
needs, and work backwards.”

Jeff Bezos, Founder, Amazon




5 major new consumer tribes defined by their shared mindset,
values and life stages

Neo Families Awakened Aspiring Second Lifers Confident
Travellers Urbanites Transitionals

w
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URW MARKETING IN A CHANGING
RETAIL WORLD
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Brands as a Culture
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Sephora Playhouse, Singapore






I A stronger strategic approach to Marketing at URW

THE VOICE
I OF THE

CONSUMER

CREATE

THE FUTURE
3 GLOBAL
BRAND
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THE WESTFIELD BRAND ROLL OUT
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I Our Strategy and Approach

To create extraordinary places and experiences that connect and enrich our communities...
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. BY KNOWING . THROUGH

. BY CREATING

OUR CUSTOMERS UNIQUE EXPERIENCES

OUR BRAND
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I Our company ambition

REINVENT BEING TOGETHER

AND

CREATE BETTER PLACES
\%

Where people can be surprised, meet, connect, shop and share memorable experiences
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At the same time, we have defined our Brand Promise

AT WESTFIELD

WE OFFER MORE
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Which means....
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Enhanced brand q Improved
partnerships services

"' )] lluln

High profile | Retailer
events opportunities

footfall

&,

Increased
awareness &
brand preference




I The implications for September

1. DIGITAL REBRANDING

1. WEBSITE

[

2. MOBILE APP

i

3. DIRECTORIES |:|
4. WIFI L~

w
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I Website screens

VELIZY 2

Ouvert aujourd’hui

De 10:00-a-21:00

> Yaller!

=9

™ B

Boutiques Restaurants Cinéma

MY LOYALTY CARD

OFFRES

 ver | v

@stradivarius

STRADIVARIUS

-50% sur la nouvelle col...

Profitez de -30% sur
I'ensemble de la boutique..

7 LOYALTY CARD

Offres

STRADI
-50% s

Profitez
'enseml!

Loy

SERVICES

JOB

Facebook

Recharge véhicule électrique

Amazone locker

Wwifi gratuit et illimité

Application mobile

Espace enfants

Retour en haut de page

AVEC L'APPLICATION
MOBILE LES 4 TEMPS

lior pér (=

MENTIONS LEGALES

CONFIDENTIALITE

REGLEMENT INTERIEUR

Boutiques

BOUTIQUES

ANDRE

ANDRE AMERICAN VINT...
#M LOCCITANE
H&M L'OCCITANE
Filtrer par catégorie
B -
T

Lo ) e
ADIDAS v
De 10h a 23h
c‘db\qs Niveau 1 Zone Framboise
< 1 OFFER

E=3

ANDRE

w

ALAIN AFFLELOU

De 10h a 23h
Niveau 1 Zone Framboise

OFFRES

Profitez toute I'année de 90
offres promotionnelles
Auchan, Decathlon, Mango

ALAIN FIGARET

De 10h a 23h
Niveau 1 Zone Framboise

ALDO

De 10h a 23h
Niveau 1 Zone Framboise

ANDRE

De 10h a 23h
Niveau 1 Zone Framboise

APPLE

De 10h a 23h
Niveau 1 Zone Framboise

1 OFFER

EVENEMENTS

Profitez toute I'année de 90
offres promotionnelles
Auchan, Decathlon, Mango

ALAIN FIGARET

De 10h a 23h
Niveau 1 Zone Framboise

UNIBAIL-RODAMCO-WESTFIELD

Stores List
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Votre centre

NOTRE OFFRE

BOUTIQUES

Ouvert du lundi au
dimanche

CINEMA

Quvert du lundi au
dimanche

RESTAURANTS

Savourez la cuisine des
quatres coins du monde

RECEPTION

Découvrez tous les
services du centre de
Shopping Vélizy 2 !

Centre’s Page

9:41 AM

Votre centre de shopping Vélizy 2 réunit plus
de 180 enseignes, dont certaines que vous
ne trouverez nul part ailleurs !

Des boutiques exceptionnelles vous
attendent, comme Bose, Le comptoir des
cotonniers, Hollister, etc...

Vélizy 2 vous propose un large choix de
boutiques qui combleront toutes vos
attentes.

De plus vous retrouvez aussi, le plus grand
AUCHAN d'Europe !

Votre centre de shopping Vélizy 2 propose
toute I'année une multitude d'événements,

comme voyager a travers l'aventure Lego,
s'asseoir sur le célébre Trone de Fer, faire vos
photos d'identités en étant préalablement
maquillée par les artistes Make up de
Sephora, et bien plus encore !

N'hésitez pas a suivre notre page Facebook
ou Instagram pour étre a |'afft de toutes nos

actualités !

Facebook : https://www.facebook.com/
velizy2

Instagram : https://www.instagram.com/
velizy2/

2019 INVESTOR DAYS



i0S App

il Westfield & $100% (=
8 Q
VELIZY 2

Ouvert aujourd’hui
De 10:00 a 21:00

NOUVEAU NOUVEAU :
Bienvenue a la

= 1’ [l ferme!
E@ @ Du 24 avril au 05 février

Votre centre

Boutiques RESENER o)

programme d

BOUTIQUES
©

AGATHA

h P O

Plan du centre Parking

Information et
horaires

Inscrivez-vous gratuitement >
au programme de fidélité
Agatha

A LAFFICHE

OFFRES >

f KIKO
POKERIA
Alita : Marvel :
. Battle Angel Avengers
Pokeria KIKO Vo VO
1 boisson offerte 10%
ou un dessert offert pour 1 sur toute la boutique
pokeria acheté
"] programme de fidélité programme de fidé¢

ACTUALITES & EVENEMENTS >

;
<

UNEXPECTED' |
RESTAURANTS

o, VAPIN

Nouveau cinémi

Du 24 avril au 05 févrie

] programme de fid¢

’ a‘d&i‘as’
A
Jean
Bonobo Kocessorize
>
AGATHA
e e DAIGLE
EN FR O
" 8

w
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9:41 AM

BOUTIQUES

Nouvelles boutiques

Adidas

Niveau 1 Zone Framboise

0 1 offre

Accessorize
Niveau 1 Zone Framboise

0 1 offre

Agatha
Niveau 1 Zone Framboise

0 1 offre

Aigle
Niveau 1 Zone Framboise

Q

$100% =

N<>XS<CHWDODVOZErXR——IOTMMOMN®> H*

Store List & Store Details

il Westfield

all Westfield &

<

@ Niveau 0

(© De lundi a samedi : de 10:00 & 21:00
Dimanche : de 10:00 a 19:00

@ H&M propose une mode de qualité au
meilleur prix de maniére responsable
pour les femmes, les hommes, les
adolescents, les enfants et la maison. +

OFFRE(S) >

) Q © 8

2019 INVESTOR DAYS

33



Digital Directories and WiFi

Home

Westfield

VELIZY 2

Itinera

Rechercher

=r . | Wetfield

Rechercher
VELIZY 2
2, fi BOUTIOUES
= OB o=

patio

VELIZY 2

arrée

[ BouTIQUES
{ i %
place O @ ) 154 RESTAURANTS 10 RESTAURANTS
3 - [y
sIX | .
@ i i ANDRE = :
= (] £ CINEMA £ ONEMA
) : £
@ &
23 9 .
< (o] e £QUIPEMENTS PUBLICS
Zz 1 2 sion 3
z ! ’ ) 1
O 5 AL E A MONUMENTS DE PARIS

L wowuments o pagts

2 PROMOTIONS FID

Please enter your email address

% MODEPLM

%  MODEPLM

pascale.boudeville@capgemini.com
Stores

BOUTIQUES 162 BOUTIQUES

| accept to receive by email or via social
networks details of the benefits offered
PAR CATEGORIE s by the loyalty program of [name of SC],
in accordance with the terms of the
Privacy Policy

TOUTES

| have read and accept the Terms of Use

u?*%s’ uﬁs u‘ch\us' cﬁb\as

Adidas Adidas

Adidas Adidas
; . Connect
aﬁ*%s‘ a‘rh\as‘ u‘«&\us q‘db\os‘

w
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I The implications for September

2. MAJOR LAUNCH EVENT
& NEW ADVERTISING

1. NEW WESTFIELD
CREATIVE CAMPAIGN

2. CENTRE NAME CHANGE
TEASER CAMPAIGN

3. MAJOR MUSIC EVENT
FOR LAUNCH

w
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Draft Creative Development
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Launch Event

Czech
France Poland Republic  Sweden

12.09.2019 14.09.2019 19.09.2019 21.09.2019 26.09.2019

v v v v v
13.09.2019 18.09.2019 20.09.2019 25.09.2019 28.09.2019
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I The implications for September

1. DIGITAL REBRANDING

2. MAJOR LAUNCH EVENT
& NEW ADVERTISING

1. WEBSITE

(1

1. NEW CREATIVE
CAMPAIGN

2. MOBILE APP

i

2. CENTRE NAME CHANGE
TEASER CAMPAIGN

3. DIRECTORIES

3. MAJOR MUSIC EVENT
FOR LAUNCH

4. WIFI

w
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3. NEW IN CENTRE SERVICES

1. NEW UNIFORMS

2. ENHANCED SERVICES

3. NEW BRANDING

2019 INVESTOR DAYS
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I The future brand

Parly2
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Wostfield

PARLY 2

Wosttield

CHODOV

Wostfield

MALL OF SCANDINAVIA




I Creating the only Global shopping centre brand

Wostfield

SAVINGS &

REBRANDING GROW NRI

=)

EFFICIENCIES

Investment shared: > Creative development > Improved centre

s Media b performance
> URW L € ]? uy > Unique positioning
> JVs c.>g.o > > Enhanced brand partner
> Co-Owners > Digital channels opportunities

w
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THANK YOU
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